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“ACE has a unique combination of
people, products and places that position
us well to meet the needs of clients
no matter where they are in the world.”

— Evan Greenberg, Chairman & CEO, ACE Limited




Who We Are

» The world’s sixth-largest multiline property and casualty insurer, based on market
capitalization of $32.9 billion*.

« Atruly global company, with local operations in 54 countries and territories.

 Insurance is our only business — commercial and personal P&C, personal accident,
supplemental health, reinsurance and life.

« ACE Limited, the parent company of ACE Group, is listed on the New York Stock
Exchange (NYSE:ACE) and is a component of the S&P 500 index.

« Exceptional financial strength, managing risk conservatively in both underwriting
and investing.

» Core operating insurance companies are rated “AA” for financial strength by S&P and
“A++” by A.M. Best.

* As of June 30, 2015
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Global Reach

* ACE has an established local presence globally, with insurance professionals and
operating subsidiaries in major markets around the world.

« Approximately half of the company’s business is tran
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Geographic Sources of Premium (YTD 2015)

United States — 52%

Europe/

Eurasia & Africa—19% £ —
Asia—12%

Latin America — 11%

Bermuda/Canada — 6% '
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* 2014 Gross Premiums Written
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Product Breadth

» ACE has one of the largest product portfolios in the global insurance industry.

— More than 200 distinct insurance and reinsurance products and services

— Specialty coverages for clients ranging from multinational corporations to consumers

Products and Services Premium Distribution by Product*

Casualty — $2.9B (32%)

Property/Other — $1.9B (22%)

A&H — $1.8B (20%)

Agriculture — $0.5B (5%)

Personal Lines — $1.3B (15%)

Life — $0.5B (6%)

* 2015 YTD Net Premiums Written




Products and Distribution Around the Globe

» ACE’s insurance products are distributed through retail and wholesale brokers, captive
and independent agents, bancassurance, direct marketing and other channels.

North America International Reinsurance

]




Commercial Property & Casualty

» For large, global companies, ACE’s international
network of underwriting, claims and risk control
professionals tailor insurance coverage and services
to help clients reduce risk and mitigate loss.

» For small and mid-sized businesses, coverage
solutions can be customized to meet specific needs.

Products and Services




Accident & Health

» ACE works with employers and other organizations
worldwide to offer simple, affordable A&H insurance
products to employees, members and customers.

* Products include employee benefits, special insurance
offered through companies, affinity groups and other
organizations, and cost-effective coverage sold by
agents and on websites.

Products and Partners




Personal Lines Insurance

» With a focus on rapidly developing international
markets, ACE offers a wide range of products to meet
the needs of the emerging consumer in the areas of
auto, small business, residential and specialty personal
lines.

* In the U.S., ACE focuses on high net worth clients and
helps manage their risks through tailored
comprehensive, flexible programs offering high-value
home, auto, valuables and liability protection.




Reinsurance

« ACE Tempest Re provides a broad range of
reinsurance products to a diverse array of primary
insurance companies worldwide.

» Our deep underwriting, actuarial and claims expertise in
property catastrophe reinsurance and other diversified
lines enables us to tailor solutions to meet unique,
complex needs of each client.




Life Insurance

» ACE provides protection and savings-oriented life
insurance products to individuals and groups in Asia,
Latin America, the Middle East and Europe.

» ACE serves the needs of consumers through a variety
of distribution channels including agents, banks,
retailers, brokers, worksite marketing and
telemarketing.




Underwriting Expertise

« ACE is an underwriting company — underwriting is embedded in our ethos.

« Our underwriters have deep expertise in a broad range of industries and specialty
coverage areas — risks where an underwriter makes a difference.

 Discipline defines our underwriting approach — we embrace risk as long as we fully
understand it and can earn an acceptable return.

P&C Combined Ratio vs. Peers

ACE's underwriting results outperformed the averages of
North American and global peers over the last five years.

105%

Averages /\
1Year 3Year 5 Year 100% /
B North American Peers! 93.8% 96.3% 97.9% \

95% —
Global Peers? 96.4% 96.6% 97.1%
B ACE 87.7% 89.9% 90.9% 90%

1 Includes AIG, CB, CNA, HIG, TRV, XL 85% r T T r .
2 Includes Allianz, AXA, Munich Re, QBE, RSA, Zurich 2010 2011 2012 2013 2014

Source: SNL and company disclosures
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Proven Insurance Leadership

» ACE’s top leaders have built their entire careers in insurance and managed their
business lines through a variety of insurance cycles and economic conditions.




Exceptional Financial Strength s of sune 0, 2015

» ACE'’s total capital position is $36.1 billion.

* Net loss reserves, which back our policyholder commitments, are over $26 billion.

« ACE has one of the lowest debt-to-capital ratios among its major peers — 17.3%.

Debt Leverage ($in billions)

Balance Sheet Highlights

($in billions) 06/30/2015

Total Investments $63.3
Total Assets 99.8
Net Loss Reserves 26.5
Total Debt 6.3 eI O el 1
Shareholders’ Equity 29.6
T17.3%
: of
Total Capital 36.1 Total Debt 1 Capital
) . 2011 2012 2013 2014 2015 YTD
Tangible Capital 30.1
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Financial Strength Ratings

« ACE is highly rated by the rating agencies for financial strength.

— A primary component of Standard & Poor’s (S&P) rating is its evaluation of ACE’s
enterprise risk management (ERM) process.

 The company manages risk on both sides of its balance sheet by maintaining
underwriting discipline, managing exposure accumulations and investing assets
conservatively.

Rating Agency Financial Outlook
Strength Rating

ACE’s “Strong” ERM rating from S&P places it in
top 20% of N. America and Bermuda companies

Very Strong— 2%
Strong — 18%

Source: S&P ERM rating report (May 2015)

* Ratings/Outlooks that are Negative or Under Review with negative implications are based on the announced Chubb transaction
]

Adequate — 79%
Weak — 1%
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Conservative Investment Philosophy

* 94% of ACE’s investment portfolio is in fixed income securities, with an average credit
quality of A (S&P) and Aa (Moody’s) and a duration of four years.

» The portfolio’s asset allocation is well diversified across issuers, geographies
and sectors.

$59.6 Billion Fixed Income Investment Portfolio (As of June 30, 2015)

Credit Quality Asset Allocation
AA — 36% U.S. Corporate — 34%
A—19% Non-U.S. — 27%

AAA — 16% Mortgage-backed — 21%

BBB — 15% N Municipal — 9%

BB — 8% AN Treasury — 4%
B— 6%

Short-term — 3%

Agency — 2% /




Philanthropic and Environmental Commitments

» Through its charitable foundations and employee volunteer efforts, ACE makes a
positive impact on communities around the world in the areas of education, poverty

and health and the environment.

* The company also has made a commitment to reduce the environmental impact of
its global operations.

Charitable/Volunteer Highlights Environmental Highlights
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